WWW.SABRINASARABELLA.COM
- SABRINA@SABRINASARABELLA.COM

(You may also hear it be called lead

. . -To get people to join your email list by giving
magnet or ethical bribe)

them something they want.

-It is a way to get a potential -To build excitement about a product you are
going to launch.

customer's email address and build , S
-People’s email is important to them, you need

a relationship with them through to give something as sort of a payment to them.
your email list. -Allows people who are your ideal customer to
see a piece of your best content.

-A lead magnet sets you up as an expert in your
niche, gives something of great value to your
audience and in return, you gain their respect
and trust.

- A way to build your email list

TYPE OF OPT-INS

Ebook

Quiz

Audio files

Tip Sheet

Online Summit
Coupon/Discount Code
Free Coaching Call
Checklist

Private FB Group
Webinar Series

Email Series (Success School, Metabolism School)
Video

Tools List

Workbook

Swipe File

Live Event Access

SabrinaSarabella

Sabrina_Sarabella

Fit & Wellness Pros
Online Biz Builder




WHO IS YOUR TARGET AUDIENCE]

WHAT ARE THELR PATN POTNTS!

WHAT 15 THE MAIN GOAL OF THE THIS 0PT-IN!
(AREYOU TRYING TO SELL A PROGRAMT ONE ON ONE COACHTNG!

HOW DO [ WANT TO DELTVER THIS OPT-INT (VIDED, WORKBOOK, CHALLENGE, £TC)

NAMES FOR OPT-IN



ALL ABOUT THE OPT-IN

WWW.SABRINASARABELLA.COM
SABRINA@SABRINASARABELLA.COM

-How will you deliver it?
-Word/Excel Document
-Video Equipment/Media
-Professional Graphic Designer (Or create it yourself using a
program like Canva)
-Professional Photos
-Where will you host it?
-Leadpages/Email service

WHERE SHOULD YOU PUT YOUR OPT-IN SIGN-UP

FORM E—
B

-FEATURE BOX. RIGHT AT THE TOP OF YOUR WEBSITE, ABOVE # \Q</

THE FOLD. 2 A
-SIDEBAR- ON THE RIGHT-HAND COLUMN OF YOUR WEBSITE. {
-INSIDE YOUR BLOG CONTENT

-END OF A BLOG POST

-POP UP BOX ON YOUR WEBSITE

-YOUR “ABOUT" PAGE -YOUR MOST POPULAR PAGE

-A "FREE STUFF" TAB ON THE TOP OF YOUR WEBSITE

-YOUR INSTAGRAM BIO-LINK

-YOUR FACEBOOK PAGE

-POST IN FACEBOOK GROUPS

-TWEET IT

-ON YOUR INSTASTORY

-FACEBOOK AD

-ANYWHERE ELSE YOU CAN THINK OF!

FIRST EMAIL:

INFO ABOUT THE OPT-IN AND WHAT TO EXPECT FROM IT, INFO ABOUT
WHO YOU ARE, AND A HEADS UP THAT YOU WILL BE EMAILING THEM
AGAIN.

SECOND EMAIL:
GIVE ADDED VALUE, LINK TO A GREAT BLOG YOU WROTE.

THIRD EMAIL:
INTRODUCE THEM TO YOUR SERVICES AND PRODUCTS AND PITCH A
SMALLER PRICED PRODUCT.

FOURTH EMAIL:
THE BIG SALE. INTRODUCE WHAT YOU ARE SELLING, GIVE THEM THE
FEATURES AND BENEFITS OF THIS PRODUCT.

FIFTH EMAIL:
FOLLOW UP ON THE SALE IF THE SALE WAS NOT MADE.



MY OPT-IN
Name of Opt In:

The goal of my Opt-In, what am | selling:

How will | deliver this Opt-in? (checklist, video, etc.)

When will I have this opt-in done by: (date)

Where will | post my opt-in sign up form:



